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To complete tax-exemption purchase
procedures, it is necessary to present your
Restaurants receipt(s), passport, credit card (not needed if
n cash was used for payment), and the goods
you bought. Tax exemption is only available
for the person who purchased the goods.
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n Luxury Brands
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Natural Cosmetics azzuwusn Y 6 |

All cosmetics are together in one single location,
and the simple formulations make for high effectiveness!
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ETVOS Jjaneciredale BLACK PAINT. naturaglacé
ETVOS Mineral Highlight Cream Jane Iredale Liquid Minerals Premium Black Paint naturaglacé Color Control Base
directed by Kawakita A Foundation and serum 120g *Only available at naturally.
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HOUSE OF ROSE Prime naturally Nature Supplement Of cosmetics Frantsila
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At the GENTA(North Building) watch
counter on the 5th floor, you’ll find a
large selection of such global brands as
Rolex and Citizen. Come and find the
watch that’s perfect for you.
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ROLEX FRANCK MULLER PANERAI AUDEMARS PIGUET
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Men’s Clothing and Accessories % i /i N 1-5]

Floors 1 through 5 of GENTA (North Building)
feature a full range of items from Tom Ford, Armani
Collezioni, Moncler, and other brands for
sophisticated men with discriminating fashion taste.
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Souvenirs i

From food items to handy household products, and even Japanese-style notions that are just a
bit upscale — here you’ll find a line-up of rich variety that only Matsuzakaya could offer. You can
take your time picking out some nice gifts!
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Made with Hokkaido butter and strictly selected sugar,
YOKU MOKU Cigare are always popular and always
delicious. Also for sale are hitsumabushi grilled-eel medley,
which is available for take-out as well, and a full variety of
seasonal Japanese sweets, sake, and more.
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Daily Sundries sz Y 6 |
Even our daily household products boast an b )
uncompromising commitment to design and (€5
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quality! Get these handy popular items to use
yourself, or as gifts for friends and family!
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Wa-Life Lane mst/hi W 6- |

'Wa m*\ An array of Japanese-style tableware and

#Ii ' decorative items accessories are on show. These
2 & =2y . exquisitely crafted products made in Japan can add

ﬁ %‘% i e a sense of serenity to any setting.
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Chinese Sichuan Dishes Jukei Hanten Sushi Sushiman Miso-nikomi Udon Yamamotoya Sohonke
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Recommended Product/gq

DECORIE

Liposome Treatment Liquid |
|

AQ Whitening Emulsion
100ml 6,000 / 170ml 10,000

200ml 10,0001
This emulsion from DECORTE not

NP

Now that liposomes dominate the

i

realm of moisturizing, with this | % LA only makes skin whiter, it adds
moisturizing liquid from DECORTE | .| suppleness as well. Enjoy the
one plus one is definitely greater i;‘f,_., soothing fragrance!
than two! I 1 XRABRTREISNKERRE
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AQ MELIORITY Intensive Cream 45g 120,000/

The fully penetrating effectiveness of this skin cream from
DECORTE can change even the impression your face makes!
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